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September 2015 Activity Dashboard

WEBSITE DATA

4 )

WEBSITE ACTIVITY
2015 2014
Number of Sessions 226,324 228,339
Length of Session (minutes) 2:10 2:18
Page Views Per Session 2.52 2.68
% of Unique Visits 66.98% 71.44%
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TOP WEB PAGES

1. homepage 52,123 6. thingstodo/menu 12,201
v‘ 2. webcam 42,163  7.thingstodo/events 12,060
15_30%\-/ 3. chasinthesun 19,650 8. thingstodo 9,219
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REAL. FUN. BEACH.

New Followers: 624 Total: 23,0091
Paid Media* 24,515,464 Impressions: 124K
Earned Media** 8,128,822
*Paid advertising and public relations promotion Followers: 7.706

** Free promotion and media coverage
New Followers: 543
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Total Number of LIKES

Y
~

2015

385,702

REAL. FUN. BEACH.

FACEBOOK

Total IMPRESSIONS: 2,575,356

September 2015 PEOPLE REACHED
The people who like your Page

Country

United States of America

Panama

Mexico

Italy

Colombia

Canada

Venezuela

France

Germany

India

Women

B 69%

Your Fans

Men

| 30%

Your Fans

1317

0.462%

Your Fans

365,546

1,201

1,096

1,084

1,072

838

824

September 2015 Activity Dashboard

19%

18-24

City

Columbus, GA

Panama City, FL

Marietta, GA

Dothan, AL

Tallahassee, FL

Atlanta, GA

Nashville, TN

Lawrenceville, GA

Houston, TX

Montgomery, AL

- Panama City Beach

15%
13% 12%
6%
N .
A
25-34 3544 45-54 5564 65+

- - % 4%
10% %

Your Fans

3,991

w
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W
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3,933
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3,502

2,877

2,794

2714

Language

English (US)

English (UK)

Spanish

French (France)

Spanish (Spain)

Italian

German

Portuguese (Brazil)

Turkish

Arabic

2%

1%

Your Fans

364,120
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REAL. FUN. BEACH.

FACEBOOK cont’d

Where Your Page Likes Happened

The number of times your Page was liked, broken down by where it happened.

B 2ds On Your Page [ Uncategorized Mobile Page Likes [ Others

150

100

50

03 05 07 09 11 13 15 17 19 21 23 25 27 29

Total Reach

The number of people who were served any activity from your Page including your posts, posts to your Page by other people, Page like ads, mentions and checkins.

Organic [ Paid  BENCHMARK

Compare your average
performance over time.
100K Organic

Paid
50K

03 05 07 09 il 13 15 17 19 21 23 25 27 2
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REAL. FUN. BEACH.
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It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.
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REAL. FUN. BEACH.

August 2015 Activity Dashboard

WEBSITE DATA

/ WEBSITE ACTIVITY \ / WEBSITE VISITORS
Top States
2015 2014

Number of Sessions 268,069 271,254 80,000

. . 60,000
Length of Session (minutes) 2:15 2:31 40000
Page Views Per Session 2.63 2.79 20'008 l ' ' ' P o 5 o o
o . - . ) )
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1. homepage

2. webcam

3. thingstodo/attractions
4. chasinthesun

5. thingstodo/menu

TOP WEB PAGES
67,938  6.PCBPOV

39,339  7.thingstodo/events
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REAL. FUN. BEACH.

New Followers: 720 Total: 22,467
Paid Media* Impressions: 108K
Earned Media** 3,407,232
*Paid advertising and public relations promotion Followers: 7.444

** Free promotion and media coverage
New Followers: 576
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August 2015 Activity Dashboard
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Total Number of LIKES

Y
~

2015

384,112

August 2015 PEOPLE REACHED

The people who like your Page

—
0.461% I
- - 4% 4% 2%
10% %

Women
| 69%
Your Fans 1%
1317
Men
@ 30%
Your Fans
Country Your Fans
United States of America 65,360
Panama 1,200
Mexico 1,099
Italy 1,081
Colombia 1,075
Canada 1,017
Venezuela 844
France 821
Germany 788
India 769

August 2015 Activity Dashboard

- Panama City Beach

REAL. FUN. BEACH.

FACEBOOK

Total IMPRESSIONS: 1,302,158

19%

18-24

City

Columbus, GA

Panama City, FL

Dothan, AL

Marietta, GA

Tallahassee, FL

Atlanta, GA

Nashville, TN

Lawrenceville, GA

Houston, TX

Montgomery, AL

15%
13% 12%
6%
N
A
25-34 3544 45-54 5564 65+

Your Fans Language
5,593 English (US)
4339 English (UK)
3,953 Spanish
3,935 French (France)
3,899 Spanish (Spain)
3,686 Italian
3,521 German
2884 Portuguese (Brazil)
2,803 Turkish
2,692 Arabic

Your Fans

363,920

[==]
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REAL. FUN. BEACH.

FACEBOOK cont’d
Where Your Page Likes Happened

The number of times your Page was liked, broken down by where it happened.

B Ads On Your Page [ Page Suggestions Uncategorized Mobile [ Others

50

Total Reach

The number of people who were served any activity from your Page including your posts, posts to your Page by other people, Page like ads, mentions and checkins.

Organic [ Paid  BENCHMARK
Compare your average
performance over time.

Organic

Paid

August 2015 Activity Dashboard
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VISL11URKDODOLEANVIUVED VALA
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It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more

information contact the CVB at (850) 233-5070.
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July 2015 Activity Dashboard

REAL. FUN. BEACH.

WEBSITE DATA

= Referral = Social = Others (ads) /

\_

/ WEBSITE ACTIVITY \ / WEBSITE VISITORS \
Top States
201 2014
Number of Sessions t 391,956 380,853 100,000
80,000
Length of Session (minutes) 1 2:20 2:59 60,000
40,000 '
Page Views Per Session 1 2.69 3.05 20000 l ' o
‘ ‘ ' Do
% of Unique Visits t 73.34% 65.42% 0
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/ WEBSITE TRAFFIC SOURCES \ \ /
0.80% 9-50% / \
12.90% TOP WEB PAGES
1. homepage 97,229 6. thingstodo 19,898
\ 2. webcam 48,508 7. thingstodo/events 18,448
. 3. thingstodo/attractions 43,832 8. pts/hotels 18,088
4.20% 4. PCBPOV 36,957 9. placestostay 17,351
= Organic = Paid = Direct 5. thingstodo/nav-menu 26,116  10. thingstodo/pierpark 15,533
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REAL. FUN. BEACH.

New Followers: 746 Total: 21,747
Paid Media* 40,815,008 Impressions: 46.2K
Earned Media 96,686,750
*Paid advertising and public relations promotion Followers: 6,868
Free promotion and media coverage New Followers: 716
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REAL. FUN. BEACH.

FACEBOOK
2015 2014

Total Number of LIKES l’ 381,893 390,804

Facebook recently deleted pages of the deceased, spam profiles, etc. which affected the
total organic likes for pages with a large following like ours.

Total IMPRESSIONS: 1,019,027
July 2015 PEOPLE REACHED

The people who like your Page

2%
Women
B 69% vour
Fans 2%
1

14% 13% -
6%
N .
.
1317 18-24 25-34 35-44 45-54 55-04 65+
A

L ]
Men 0.714% I - 1%
4% 4%
2%

B 30% vour
Fans 11%

Country Your Fans City Your Fans Language Your Fans
United States of America 358,532 Atlanta, GA 10,385 English (US) 356,188
Panama 1,290 Panama City, FL 6,812 English (UK) 8,620
Italy 1,070 Tallahassee, FL 5480 Spanish 6,636
Colombia 1,062 Columbus, GA 5,337 French (France) 2,053
Mexico 1,023 Panama City Beach, FL 4,927 Spanish (Spain) 1,679
Canada 943 Birmingham, AL 3,983 Italian 1,063
\enezuela 249 Dothan, AL 3,784 German 636
France 795 Mashville, TM 2,981 Turkish 575
India 745 Louisville, KY 2794 Portuguese (Brazil) h3b
Germany 726 MNewnan, GA 2,383 Arabic 351

July 2015 Activity Dashboard
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REAL. FUN. BEACH.

FACEBOOK cont’d

Where Your Page Likes Happened

The number of times your Page was liked, broken down by where it happened.

B on Your Page Page Suggestions B Ads Uncategorized Mobile M Others

JUL

Total Reach

The number of people who were served any activity from your Page including your posts, posts to your Page by other people, Page like ads, menfions and checkins.

Organic M Pad  BENCHMARK

N Compare your average
N performance over fime.
Organic
45K L i Paid
0 \ :
305 07 09 M 13 15 17 19 1 B B T B M

July 2015 Activity Dashboard
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REAL. FUN. BEACH.

VISITOR SERVICES DATA

/ INQUIRIES --Top Sources* \

10000
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9,902 10,716

Quarterly ~ Oprah  ViewFinder ViewFinder Compass
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( AIRPORT ACTIVITY ( VISITORS — \

Deplanements Airport Desk
201
May 2015 May 2014 2,230
t 47,834 43,669

YTD 2015 YTD 2014 / \
INQUIRIES — Top States

t 172,537 159,500
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o lllllll
*NOTE: Data for Northwest Florida 0
Beaches Int’l Airport
S & 3 S

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.
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May 2015 Activity Dashboard

. Panama City Beach

REAL. FUN. BEACH.

WEBSITE DATA

-

14.20%

0.60%
8.60%-/4
13.90%

4.60%

= Organic = Paid Search = Direct

WEBSITE TRAFFIC SOURCES \

= Referral = Social = Other (ads) /

/ WEBSITE ACTIVITY \ / WEBSITE VISITORS \
Top States
201 2014

Number of Sessions t 327,833 293,255 80,000

60,000
Length of Session (minutes) 1 2:32 3:34 40,000
Page Views Per Session t 2.92 2.23 20’008 l ' ' [
% of Unique Visits T 739% 67.84% &L L E O E P S

< SR
\ AN &é\o ?gb N *&0 ,&(? @\ N
o

TOP WEB PAGES

1. homepage 97,467 6. thingstodo

2. PCBPOV 42,253 7. thingstodo/events
3. webcam 40,685 8. pts/hotels

4. thingstodo/attractions 35,646 9. placestostay

5. thingstodo/nav-menu 26,521  10. restaurants

\_
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WEBSITE TRAFFIC — May
2014 vs. 2015
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#*N\ . Panama City Beach

REAL. FUN. BEACH.

New Followers: 169 Total: 20,488
Paid Media* Impressions: 56.800
Earned Media
*Paid advertising and public relations promotion Followers: 5,265

** Free promotion and media coverage
p 8 New Followers: 480

3,000
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PCB Council bans
alcohol on the beach
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#*N\ . Panama City Beach

REAL. FUN. BEACH.

FACEBOOK
2015 2014 2015 2014
Total Number of LIKES l’ 380,936 395,067 LIKES Added This Month l’ 353 1,231

Facebook recently deleted pages of the deceased, spam profiles, etc. which affected the
total organic likes for pages with a large following like ours.

Total IMPRESSIONS: 722,009

May 2015 PEOPLE REACHED

The pecple who like your Page

%
Women 14% 13% -
o, o 2%
B 69% vour 46% Al 6%
Fans Facebook - 2%
— L]
1317 12-24 2534 3544 45-54 5584 B85+
_ T Py 1%
B 31% Your 54% Al 0.811% 4%
Fans Facebook
8%
11%

Country Your Fans City Your Fans Language Your Fans
United States of America /T T Aflanta, GA 10,667 English (US) 355,376
Panama 1,284 Panama City, FL 6,782 English (UK) 8 647
Colombia 1,071 Tallahassee, FL 5,546 Spanish 6,597
Italy 1,065 Columbus, GA 5327 French (France) 2069
Mexico 1,005 Panama City Beach, FL 4919 Spanish (Spain) 1,680
Canada 943 Birmingham, AL 3,876 Italian 1,070
Venezuela 859 Daothan, AL 3,765 German 631
France 800 Mashville, TH 2,886 Turkish 580
India 747 Louisville, KY 2692 Portuguese (Brazil) ST
Germany i Mewnan, GA 2370 Arabic 353

May 2015 Activity Dashboard
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#*N\ _,Panama City Beach

REAL. FUN. BEACH.

FACEBOOK cont’d

Where Your Page Likes Happened

The number of times your Page was liked, broken down by where it happened.

[ | Page Suggestions On Your Page [ | Uncategorized Mobile Search [ Others

40

Total Reach
The number of people who were served any activity from your Page including your posts, posts to your Page by other people, Page like ac

Organic [ Paid

May 2015 Activity Dashboard
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REAL. FUN. BEACH.

VISITOR SERVICES DATA

/ INQUIRIES --Top Sources* \

6000 ( \
5000
4000 VISITOR GUIDES
3000
2000 201 201
D o - o

0

Oprah Compass 2013 Southern Seabreeze t 12,702 38
Magazine Family Southern Living  Jazz Festival ’ 4,005
Travel Women's

Show (Total Quarterlv Subscriptions) : 6,688
\ Birmingham / \ )

( AIRPORT ACTIVITY ( VISITORS — \ ( VISITORS — \

Deplanements Airport Desk Visitor Center
2015 2014
2015
No count
March 2015 March 2014 2,257 1,645 g o
t visitor
41,876 38,616 centef‘
renovation

YTD 2015 YTD 2014 / \
INQUIRIES — Top States

t 77,940 83,753
2000
1500
1000
*NOTE: Data for Northwest Florida 500 l ' ' ' '
\ Beaches Int’l Airport 0
-\- \ ’b 2

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.

May 2015 Activity Dashboard
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REAL. FUN. BEACH.

April 2015 Activity Dashboard

WEBSITE DATA

4 )

WEBSITE ACTIVITY
t 201 2014
Number of Sessions 243,465 241,423
Length of Session (minutes) 1 2:44 3:27
Page Views Per Visit l, 3.00 3.21
% of Unique Visits t 70.92% 68.23%

\_
e

WEBSITE TRAFFIC SOURCES \

6.10%

0.70% 6%

= Organic = Paid Search = Direct

= Referral = Social = Other (ads) /

\_

/ WEBSITE VISITORS \
Top States
50,000
40,000
30,000
20,000 l
10,000 l l
) S 0esmsm
N R I O & v -0 I
S E S
Q
\ SIS '\Q,QQ N2 RO /
/ TOP WEB PAGES \
1. homepage 75,654 6. thingstodo/events 14,985
2. webcam 37,721 7. placestostay 13,997
3. thingstodo/attractions 28,226 8. thingstodo 13,841
4. thingstodo/nav-menu 16,756 9. pts/rentals/condos 11,742
5. placestostay/hotels 15,127 10. restaurants 10,995
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WEBSITE TRAFFIC — April
2014 vs. 2015
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April 2015 Activity Dashboard
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REAL. FUN. BEACH.

New Followers: 719 Total: 19,870

Paid Media* 28,561,355 Impressions: 99,700
Earned Media 52,835,152
*Paid advertising and public relations promotion Followers: 5,265

** Free promotion and media coverage

New Followers: 222
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Number Of Hits/Date

1.000
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#*N\ . Panama City Beach

REAL. FUN. BEACH.

FACEBOOK
2015 2014 2015 2014
Total Number of LIKES l’ 380,532 393,876 LIKES Added This Month l’ 894 1,075

Facebook recently deleted pages of the deceased, spam profiles, etc. which affected the
total organic likes for pages with a large following like ours.

Total IMPRESSIONS: 846,111

April 2015 PEOPLE REACHED

The people who like your Page

%
Women 14% 13% 12%
0 0, 2%
2 o - - - .
Fans Facebook 2%
A - ]
1317 18-24 2534 3544 4554 5564 B85+
_ T oy 1%
B 31% Your 54% Al 0.872% 4%
Fans Facebook
8%
12%

Country Your Fans City Your Fans Language Your Fans
United States of America 357,223 Aflanta, GA 10,586 English (US) 354 853
Panama 1,287 Panama City, FL 6,762 English (UK) 8,638
Italy 1,073 Tallahassee, FL 5517 Spanish 6,569
Colombia 1,071 Columbus, GA 5324 French (France) 2,079
Mexico 1,002 Panama City Beach, FL 4,884 Spanish (Spain) 1,675
Canada 947 Birmingham, AL 3,879 Italian 1,075
Venezuela 860 Dothan, AL 3,770 German 639
France 797 Mashville, TH 2 BE5 Turkish 579
India 741 Louisville, KY 2677 Portuguese (Brazil) 529
Germany 729 Mewnan, GA 2361 Arabic 354

April 2015 Activity Dashboard
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REAL. FUN. BEACH.

FACEBOOK cont’d

Where Your Page Likes Happened

The number of times your Page was liked, broken down by where it happened.

@ On Your Page Page Suggestions [ ] Uncategorized Mobile Posts to Page @ oOthers

50
40
30
20 \
10
j . .|

ne n7 na 11 12 1R 17 1Q el 22 L1 7 20

Total Reach

The number of people who were served any activity from your Page including your posts, posts to your Page by other
people, Page like ads, mentions and checkins.

Organic @ Paid

April 2015 Activity Dashboard
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REAL. FUN. BEACH.
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It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.
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REAL. FUN. BEACH.

March 2015 Activity Dashboard

WEBSITE DATA

/ WEBSITE ACTIVITY \ / WEBSITE VISITORS \
Top States
201 2014
Number of Sessions t 334,770 277,677 60,000
50,000
Length of Session (minutes) 1 2:34 3:25 40,000
) o 30,000
Page Views Per Visit 1 2.93 3.23 20,000 ' l
% of Unique Visits t 73.83% 68.75% 10,000 l ' ' ' ' '
R S X B B N IR
& & & & < \\\\oo RS 0‘\\.&\"?
© IQIQQ ng A %Q’Q )
/ WEBSITE TRAFFIC SOURCES \ /
5.80% _ 1.00% _2.10% / B \
14.80%
1. homepage 101,903 6. placestostay/hotels 22,039
4.70%
2. webcam 65,143 7. thingstodo/events 19,395
3. thingstodo/attractions 37,633 8. placestostay 17,547
4. thingstodo/springbreak 27,085 9. thingstodo/nightlife 17,540
« Organic « Paid Search = Direct 5. thingstodo/nav-menu 24,510 10. thingstodo 17,258
\ = Referral = Social = Other / \ /
WEBSITE TRAFFIC — March
2014 vs. 2015
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AAADAAA MR LA
New Followers: 1,131 Total: 19,283
Paid Media* 9,989,005 Impressions: 174.000
Earned Media 401,053,498
*Paid advertising and public relations promotion Followers: 5,036
** Free promotion and media coverage
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Number Of Hits/Date
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FACEBOOK
2015 2014 2015 2014
Total Number of LIKES l’ 380,418 392,815 LIKES Added This Month l’ 490 1,238

Facebook recently deleted pages of the deceased, spam profiles, etc. which affected the
tntal oraanic likec for nanec with a larae followina

Total IMPRESSIONS: 2,278,364
March 2015 PEOPLE REACHED

The people who like your Page

21%
Women 14% 1% 1o
Fans Facebaook
— N
25-34 35-44 45-54 5564
= = =
3%
%

1317 18-24 65+
oy 1%
B 31% vour 54% an 0.92%
Fans Facebook
8%
12%

Country Your Fans City Your Fans Language Your Fans
United States of America 357,111 Atlanta, GA 10,617 English (LS) 354,757
Panama 1,290 Panama City, FL 6,736 English (LK) 8,621
Colombia 1,073 Tallahassee, FL 5,542 Spanish 6,560
Italy 1,072 Columbus, GA 5,327 French (France) 2,073
Mexico 989 Panama City Beach, FL 4 883 Spanish (Spain) 1,675
Canada 941 Birmingham, AL 3,848 Italian 1,070
Venezuela 864 Dathan, AL 3,763 German 640
France 798 Mashville, TN 2,866 Turkish 583
Germany 740 Louisville, KY 2670 Portuguese (Brazil) 523
India 735 Newnan, GA 2,361 Arabic 349

March 2015 Activity Dashboard
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REAL. FUN. BEACH.

FACEBOOK cont’d

Where Your Page Likes Happened
The number of times your Page was liked, broken down by where it happened.

B Page Suggestions Ads [ On Your Page Uncategorized

150

Total Reach

The number of people who were served any activity from your Page including your posts, posts to your Page by other
people, Page like ads, mentions and checkins.

Mobile B Others

Organic [ Paid

March 2015 Activity Dashboard
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. Panama City

Beach
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201 2014
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It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more

information contact the CVB at (850) 233-5070.

March 2015 Activity Dashboard



\\ (f

#*N\ _,Panama City Beach

REAL. FUN. BEACH.

January 2015 Activity Dashb

oard

WEBSITE DATA

\_

/ WEBSITE ACTIVITY
t 201 2014
Number of Sessions 221,164 194,947
Length of Session (minutes) 1 3:09 3:37
Page Views Per Visit t 3.42 341
% of Unique Visits l, 73.67% 74.36%

SN

WEBSITE TRAFFIC SOURC

-

8.10%
14.90%

1.70%

7.20%

= Organic = Paid Search
= Direct = Referral
= Social

= Other (ad campaign) /

=\

1.50%

/ WEBSITE VISITORS \
Top States
40,000
30,000
20,000
10,000
; IININTY
Q\o{\b’; e,°"°§;,o7’@1z°"°zz . Q}_@s&\\y\\@é\e O@(\&é\?&@o
\ LN ¢ AR\ /
/ TOP WEB PAGES \
1. homepage 77,191 6. webcam 18,339
2. thingstodo/attractions 26,836 7. placestostay 17,647
3. thingstodo/spring-break 21,736 8. thingstodo 17,385
4. thingstodo/events 19,652 9. placestostay/rentals/c 14,929
5. placestostay/hotels 18,492  10. thingstodo/nav-menu 12,966
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2014 vs. 2015
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January 2015 Activity Dashboard
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Followers: 17,000

Paid Media* 3,235,082 Impressions: 58.500
Earned Media 84,607,310
*Paid advertising and public relations promotion Followers: 4,445

** Free promotion and media coverage

3,000
2600 Kentucky teens
foundin PCB
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REAL. FUN. BEACH.

FACEBOOK

2015 2014 2015 2014
Total Number of LIKES ' 403,468 390,974 LIKES Added This Month 1 528 846
Total IMPRESSIONS: 789,369
January 2015 PEOPLE REACHED
The people who like your Page
23%
Women
12%
e e : - -
Your Fans All Facebook - 2%
_ —
1317 18-24 2534 3544 4554 5584 a5+
Men —
B 31% 54%
Your Fans All Facebook
12%
Country Your Fans City Your Fans Language Your Fans
United States of America 378,546 Aflanta, GA 11,058 English (US) 376,271
Panama 1,400 Panama City, FL 7,191 English (UK} 9169
Colombia 1,168 Tallahassee, FL 5,991 Spanish 7,060
Italy 1,162 Columbus, GA 5713 French (France) 2350
Mexico 1,083 Panama City Beach, FL 5076 Spanish (Spain) 1,819
Canada 991 Dothan, AL 4,007 ltalian 1,165
France 923 Birmingham, AL 3,996 Turkish 708
Venezuela 922 Mashville, TH 2971 German 688
Germany 793 Louisville, KY 2824 Portuguese (Brazil) 532
India 781 MNewnan, GA 2,566 Arabic 375

January 2015 Activity Dashboard
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REAL. FUN. BEACH.

FACEBOOK cont’d

Where Your Page Likes Happened
The number of times your Page was liked, broken down by where it happened.

B Page Suggestions | On Your Page [ Uncategorized Mobile = Search [ Others BENCHMARK
Compare your average
performance over time.
Page Suggestions

On Your Page
Uncategorized Mobile

Search

Others

Total Reach

The number of people who were served any activity from your Page including your posts, posts to your Page by other
people, Page like ads, mentions and checkins.

Organic [ Paid BENCHMARK
Compare your average
performance over time.

Qrganic

Paid

JAN

January 2015 Activity Dashboard
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It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.
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December 2014 Activity Dashboard

WEBSITE DATA

N

/ WEBSITE ACTIVITY / WEBSITE VISITORS \
Top States
201 2013
Number of Sessions t 146,356 126,747 40,000
. . 30,000
Length of Session (minutes) 1 2:27 2:51
1 20,000
Page Views Per Visit 2.85 2.93 10.000 l '
% of Unique Visits t 73.89%  73.28% 0 f8ssmsms
P 6@ ® & P D ®© @ L
PN N AN R SR VI SIS
SO X SRR IS &
<& NG &é\o ‘{&0 & &
/ WEBSITE TRAFFIC SOURCES \ \
7.20% 1.80% 3.10%
TOP WEB PAGES
17.50%
1. homepage 43,321 6. thingstodo/spring-break 12,196
2. events/beach-ball-drop 17,974 7. thingstodo 9,654
11.80%
3. thingstodo/attractions 15,401 8. thingstodo/nav-menu 8,868
= Organic = Paid 4. thingstodo/events 14,579 3 thingstodo/beach-ball- 8,856
rop
= Direct = Referral 5. webcam 13,546  10. placestostay 7,474
\ = Social = Other (ad campaign)/ \ /
WEBSITE TRAFFIC — December
2013 vs. 2014
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0
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Followers: 16,668 t

Paid Media* 21,236205
Earned Media 26,670,625
*Paid advertising and public relations promotion t
#* Free promotion and media coverage Followers: 4,396
1,140
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FACEBOOK
201 2013 2014 2013
Total Number of LIKES ' 402,954 390,298 LIKES Added This Month 1 639 1,128

Total IMPRESSIONS: 1,166,196

December 2014 PEOPLE REACHED

Women
13% 19%
o s i} - -
Your Fans All Facebook - 2%
— _ a—
2534 35-44 4554 5584 a5+
= e =

1317 18-24
Men —
ol 0.955%
B 31% 54% % 4%
Your Fans All Facebook
12%
Country Your Fans City Your Fans Language Your Fans
United States of America 377,799 Atlanta, GA 11,051 English (US) 375490
Panama 1,396 Panama City, FL 7,171 English (UK) 9143
Colombia 1,170 Tallahassee, FL 5,992 Spanish 7.058
Italy 1,167 Columbus, GA 5,729 French (France) 2,351
Mexico 1,094 Panama City Beach, FL 5,043 Spanish (Spain) 1827
Canada 952 Dothan, AL 3,990 ltalian 1,164
Venezuela 919 Birmingham, AL 3,986 Turkish 708
France 918 Mashville, TH 2,966 German 689
Germany 778 Louisville, KY 2813 Portuguese (Brazil) 528
India T67 Newnan, GA 2,586 Arabic 373

December 2014 Activity Dashboard
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FACEBOOK cont’d

Where Your Page Likes Happened

The number of times your Page was liked, broken down by where it happened.

a Page Suggestions On Your Page a Uncategorized Maobile Posts to Page
40

Total Reach

The number of people who were served any activity from your Page including your posts, posts to your Page by other
people, Page like ads, mentions and checkins.

organic @ Paid

100K

50K A
[ [ =] 11 13 15 17 15 21

27 29 &

%]
]
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It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.
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October 2014 Activity Dashboard

WEBSITE DATA

\ = Organic = Paid = Direct = Referral = Social /

/ WEBSITE ACTIVITY \ / WEBSITE VISITORS \
Top States
201 2013
Number of Sessions t 168,723 133,379 60,000
50,000
Length of Session (minutes) 1 2:25 2:49 40,000
1 30,000
Page Views Per Visit 2.73 2.82 20,000 l
- 1 v BSOS 0wa
% of Unique Visits 67.19% 67.05% 0
D I /S RN N N S SN XC RPN
\ \0«\6 zo’*@ 0%‘0 & /\e""b ,@& $«°( &’DQ \\\00\ &
<& S NG «é\o <& & & N
/ WEBSITE TRAFFIC SOURCES \ \ /
6.90% 2.10%
i / TOP WEB PAGES \
A“ 1. homepage 45,020 6. calendar/pirates-fest 10,335
2. webcam 21,648  7.thingstodo/menu 9,054
\ 3. thingstodo/attractions 17,209 8. restaurants 8,731
4. thingstodo/events 16,668 9. thingstodo/seafood-fest 8,697
5. thingstodo 10,820  10. placestostay 7,043
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Followers: 16,209 t
Paid Media* 18, 692, 443
Earned Media 4,392,141

*Paid advertising and public relations promotion 1 ) 6 t
** Free promotion and media coverage Followers: 4,45
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Number Of Hits/Date
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. Panama City Beach

FACEBOOK
201 2013 2014 2013
Total Number of LIKES ' 402,448 389,082 LIKES Added This Month 1 752 1,602
Total IMPRESSIONS: 2,233,780
October 2014 PEOPLE REACHED
Women e 1% 15% 15%
72% 69% o
People Reached Your Fans
[ |
1317 18-24 2534 3544 4554 5584 B85+
——
Men we, mm S BN BN =
B 27% 31% 5% % %
People Reached Your Fans
Country People Reached City People Reached Language People Reached
United States of America 296 592 Panama City, FL 7,125 English (US) 302,902
Canada 4 204 Atlanta, GA 5,860 English (UK} 8 665
Germany 3,107 Panama City Beach, FL 4778 Spanish 5026
United Kingdom 2274 Columbus, GA 2784 German 3,356
Philippines 1,723 Birmingham, AL 2751 French (France) 2724
France 1,691 Dothan, AL 2749 Spanish (Spain) 1,568
Mexico 1,332 Tallahassee, FL 2672 Portuguese (Brazil) 1,131
India 1,146 Mashville, TM 2,662 Italian 862
Brazil 1,144 Louisville, KY 2210 Dutch 718
Australia 945 Knoxville, TN 1,711 Polish 577

October 2014 Activity Dashboard
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FACEBOOK cont’d

Where Your Page Likes Happened

The number of times your Page was liked, broken down by where it happened.

[ ] Page Suggestions Ads [ On Your Page Uncategorized Mobile B others BENCHMARK
Compare your average
performance over time

Page Suggestions
Ads ¥

On Your Page
Uncategorized Mobile

Others

Total Reach
The number of people who were served any activity from your Page including posts, posts by other people, Page like ads,
mentions and checkins.
Organic M paid BENCHMARK
. Compare your average
B performance over time.
Qrganic
50K Paid

October 2014 Activity Dashboard
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It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more

October 2014 Activity Dashboard

information contact the CVB at (850) 233-5070.



