
2014 Marketing  



Target Audience 

• Geographic 

• Demographic 



Geographic 

• Kansas 
• Feeder Markets 

– NE, MO, IA, SD, OK, CO, AR 

• New Markets 
– Chicago 
– Motorcycle 
– Gen Y (Millennials) 

• International 
– UK 
– German speaking Europe  



Demographic 

–Primary Target 

• Young Boomers/Older Gen X 

• HHI $110K+ 

–New Secondary Target 

• Gen Y (Millennials) 



New Markets 

• Urban population 

– Chicago 

• Niche 

– Motorcycle 

• Millennials 
– Opening the younger end of the demographics 



Target –  
Kansas 

• Challenge –  

– Kansans don’t know what is here 

– They vacation elsewhere 

– What to do with relatives VFR 

• Message 

– Discover the rest of Kansas 



Target –  
Feeder Markets 

• Challenge – 

–  they think we look just like them 

–  just passing through 

• Message 

– What is unique about Kansas 

– You don’t know what you are missing 



New Markets 

• Challenge 

– Misconceptions about Kansas: 

• Dry, flat, boring 

• Message 

– Kansas is a cool place to visit 

– Room to breathe, relax, catch your breath 



Why Chicago 

• Response at recent trade shows 

• Ruf data 

• Desire to test a new urban market 

• Trackability  

 



Bikers = Bucks 

 



Millennials =  
Logan’s Fan Base 





Meet Glen 



The Campaign 

• Refreshed creative with emotional hook. 

• Continue with the theme:  

     There’s No Place Like Kansas 



Tactics 

• TV 

• Print 

• Radio (reviewing) 

• Digital 
– PPC 

– Eblasts 

– Social 

– Website 

– Blog 

– Video 

 

• Publications 
– Travel Guide 

– Outdoor Guide 

– Kansas! Magazine 

• Direct Mail 

• Billboards (pointing to TICs) 

• TICs 

• Trade Shows 

• Public Relations 



 



Monthly Themes 

• Email campaign 

• Social media campaign 

 



 



Pushing Content 

• Content is king 

• You can add more copy to your listing 

• Video 

 





TV Partners 

• Kansas City 

• Lawrence 

• Topeka 

• Manhattan 

 

• Salina 

• Wichita 

• Hutchinson 

• Dodge City 

 

Thank you! 



Public Relations 

• We need to know what’s going on! 

• Pertinent PR = media leads sent to you 

• Kansas Journals = story tips to journalists 

 



PR Happenings 

• Breakfast and hospitality suite for SATW 
Central State Chapter in March 2014 in Tulsa  

• Denver media event in late spring 

• Late night media receptions for other SATW 
Chapter meetings to include Western and 
Eastern Chapters 

• TBEX - (travel bloggers exchange) partner 
sponsor with SATW for June 2014 meeting    

 





Media Monitoring 

• Monitoring ALL media 

• Traditional clips posted to account 

• And business mentioned if they 
have an account 



 



International  

• International Pow Wow, Chicago - April 5-9 
Scheduling journalists for post IPW press trips 

• New Kansas/Oklahoma wholesale product 
development for Irish, German, British, 
Scottish, Italian, Dutch, and French travelers.  



UK & Ireland 

• Marketing Mission, Fall 2014  - details to be 
determined - sponsorships available. 

 



Matt Bates - UK 



 



Germany 

• AMERICANA & German Marketing Mission. 
Aug 30-Sep 11, 2015. All details to be 
determined - sponsorships available. 

• Kansas/Oklahoma Route 66 brochure in 
German 

 

 



Germany 



Publications 

 



• KTA distribution 

• 350,000 in 2014 

• Here mid-
November 

• Order window will 
open in January 



Topeka Turnpike Service Area 



• Just under 30,000 
subscribers 

• Working on digital 
version 



• New in 2014 

• 100,000 

• Available in 
January 

• Ads still on sale 

 

 



TravelKS.com 

• City search – 
available soon 

• Mobile site now 
has “near me” 

• Review listings on 
a regular basis 



TravelTalk 

Please read it! 


