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• Contributions to Economic Development
 3.3 million visitors annually
 $711 million generated
 $23 million in tax revenue
 6,000 local jobs supported
 22% increase in visitor spending over past 5 years



• By the Numbers:
 Over 100 million households reached nationwide 

through advertising
 1 million visitors to VisitAlexandriaVA.com
 $5.2 million in meetings and group bookings
 729 stories (+20%)



1. New brand
2. High impact creative
3. Updated media 

buying strategy
4. Defining target 

audiences
5. Industry research 

and tracking results
6. New strategic 

partnerships

7. Refreshing the 
website

8. Ramping up social 
media

9. International 
program

10. Value of diversity
11. Innovation and 

agility
12. The right team



Media Hits

• 729 stories +20%
• $680,165 print value +61%
• 16.8 million print circ. +4%



Black Friday
45 hits
Partners ACVA, Old Town 

Boutique District, and the 
City of Alexandria

First Night Alexandria
77 hits
Est. 10,000 attendance
$100,000 gross ticket 

sales, highest since 2001



George Washington’s Birthday
• 61 hits
• + 28% 



Washington Post 
“Destination Design: 

Alexandria's King Street” 
$103,000 value



Summer Restaurant Week:
74 hits
+ 32%
Washington Post Weekend 

with photo

Winter Restaurant Week
48 hits
 Inauguration and Presidential hotspots



Partners Capital Region USA and
Virginia Tourism Corp. 
Co-hosted Germany, UK and Brazil
6 stories in FY13 (+20 in FY14)



Manchester Evening News 
(UK)
 "Can you be transported 

around three American cities 
without using a car?”

USA Today
“10 Great Places: Invention is 

the mother of vacation” 
National Inventors Hall of 
Fame and Museum



Southern Living Magazine
“Finding the New in Old Town”

Baltimore Magazine
“A Colonial Celebration: Each year, 

Alexandria, VA, transforms itself into the 
Christmas village of its founding fathers”





$1 million for 
Destination, 
Regional, 
Tourist in Market

15 million 
impressions





Fashion’s Night Out
• 90 Participating 

Businesses
• 24 Sponsors
• Advertising: Close to 2 

million impressions
• Facebook: 400 Fans
• FNOA dedicated 

webpage with 20,000 
page views

• Media Mentions: 106 
media hits for an 
inaugural event



Restaurant Week
• Summer and Winter
• 90,000 page views
• 57 restaurants participated

 Open Table
Through online reservations alone:
• 2,300 reservations
• 6,500 diners
• $190,000.00 in revenue



 Fall Arts Jubilee
• Umbrella marketing effort that featured 

Alexandria’s signature arts events 
 King Street Art Festival
 Del Ray Art on the Avenue
 Mount Vernon’s Craft Fair
 Alexandria Film Festival

 Artful Getaway Contest: 
• Five packages awarded
• 1,300 page views 
• 900 entries over three months

 Summer Add-A-Day Giveaway: 
June 
• 287 entries
• 206 Access Alexandria sign-ups
• 1,728 likes generated (+6,000 fy14)
• Over 639,000 Facebook impressions



Web site
• Over 1 million 

visits
 +5% over 2012

• Average time 
spent on site 
+15%

• Mobile site 
visits +162%



 DTN Program: 
Monthly average of 22 
member participants

 Priority Listings
• 124,000 listing clicks (Details)
• 76,000 clicks directly to 

member business websites

 Banner ads, text links, 
page sponsors
• Over 7.5 million impressions
• 20,000 website clicks directly 

to member business websites



• 330 members 

• $127,000 in revenue

• 590 member events added to online calendar 

•400 attendees at Tourism Marketing Forums



• 73,200 Visitors

• Increased Ticket Sales

• Front Porch Performances

• Over 3,000 Motorcoach Parking  Permits processed



FY11-FY12
•Research 
•Strategy  
•Implementation
•Results
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Alexandria Cares  - Corporate Social 
Responsibility Programs (CSR)
• Bows, Baskets & Bikes Program Launch
• Generated 18 earned media stories & five events



Alexandria Government 
Guarantee

Quarterly Speed Fams
• 76 planners to Alexandria hotels 
• 19 immediate leads valued at 

$856,000



 Annual Breakfast & Blossoms meeting planner 
educational breakfast
• 1200 contacts, 
• 69 planners
• Leads valued at $34,000 

 American Bus Association and the National Tour 
Association board dinner sponsorships

 CVENT sales & marketing program generated 
197 leads ($11.9m) and 37 definite bookings 
($1.1m)

 Attended 13 tradeshows generating RFPs valued 
at $1.4 million and 389 general interest leads



Earned Media 
•28 Meeting & Group Stories in national and 
regional publications
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