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We’re Different.
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Our mission is to Propel the growth of
Alabama’s economy by connecting
aspiring entrepreneurs and established
business leadership to educational
resources, talent, and community.

No one else is focused on what we are
doing.

We have built an innovation economy
in Huntsville that embraces and
empowers the next generation of
thinkers, makers and doers.

We envision a more robust, more

relevant startup ecosystem with formal

resources to support the launch and

growth of tech startups.




What We Do:

COMMUNITY
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HACKATHON/
STARTUP
COMPETITION
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Why the Mission

-~ Matters:

JOB

CREATION COOL FACTOR
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(cont’d)

2 out of 3 private sector jobs
are created by small
businesses

High growth startups
account for 70% of net

JOB | job creation

High growth

' startups increase revenues
by a

minimum of 20% annually for
four years or more, starting
from a revenue base of at

Related: Data from the Cooperative Institutional Research Program (CIRP) at the Higher Education Research Institute at UCLA, surveys reveal,
Millennials are less interested in becoming successful entrepreneurs than baby boomers were when they were the same age. The share of

college freshmen that said “becoming successful in a business of my own” was “essential” or “very important” to them dropped from 47.9
percentin 1977 to 41.2 percent in 2012.
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(cont’d) Millennials seek purpose in
the workplace:

Startups provide this platform

as their employees build the

company brick-by-brick

THE COOL ' B
—tongview—9outof 10—
FACTOR: messssss———) | €MPployees in a startup
Diverse Career wish to leave their jobs
Opportunities to move on to bigger
o - corporates
For Recruiting & _According-to Deloitte’s 2014
Retaining Talent Millennial Survey, Milliennials Desire
Three I’s in their career:
Independence, innovation and

impact. While larger, established
employers have struggled to provide
these three “I's,” startups require
employees to work independently,
create innovative solutions and
BFoATCE 3R Tmmediate imBactr
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(cont’d)

Startups are the most
appropriate metric for

determining economic
growth

Startups differentiate
themselves from other

: companies by expanding
ECONOMIC not just in size but also in
DEVE LOPMENT number of new locations,

creating economic ties to

\ other geographic areas.
subsequent

employment growth
in their related

Source: https://www.kauffman.org/what-we-do/resources/entrepreneurship-policy-digest/the-economic-impact-of-high-growth-startups



It’s Working.
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How we do it:

ﬂ

Co
11 Siiohaddl | SPACE APPS
i Huntsedle
Weekly creative Startup Club & Linkedin for Innovation
conference Curated Huntsville Competitions

Content
+PLUS a lot of help & a shared Vision from the help of some friends:

A LAUNCH 2035 Innovate EDPA =ooues

HUNTSVILLE



Next Steps For Us:

Addressing Gaps in the Ecosystem to realize the

vision

ACCESS TO
CAPITAL

ACCELERATO
R PROGRAMS
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Next Steps For You:

You Should Totally Get Involved!

JOIN FOLLOW
AN OUR
EVENT COMMUNITY
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CoWorking Night

Wednesdays 6-10pm
www.CWNFlyer.com

COWORKING

learn. o

COWORKING MIGHT #138 | JAMUARY 17 2018 - 6-10PM | HUNTSVILLE WEST

SPEAKER SERIES INTERVIEW: AMANDA
HowarD

'WRITERS 4 WRITERS
WRITING
E:00 - 7:00 4 Cafe Corferencs Roam

BLOCKCHAM ARPS SPECIAL INTEREST GROUP
MVESTMENT

B0 - 800 /7 Training Resen 105

ARTIFICIAL INTELLIGENCE & MACHINE
LEARMING

PROGRAMMING
B:00 - 7200 4 Training foom 2
fran

iT PHOTOS OM SOCIAL MEDIA
1 SALES & MARKE TING

3 B:00 5 Cate Corderanes Roam

FOUMDATIONS B WEEK PROCAAM (3/8)
SALES A MARKETING

7200 - B:00 4 Trainieg Room 2

K /LIFE INTEGRATION STRATEGIES
LIFE SERLS

3 800 /& Cormir Conference Room

30 PRINTING WORKSHOP BERIES: DAVID
CANTRELL
PROGRAMMING
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¥ A Smart Place liked
Urban Engine @urban_engine - 2h

I e
I “HN HudsonAlpha Tech Challenge... 5 Days Left to Register as Participant or
G E S O C IA L " Voluntesr + Challenges Announced!
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I urbanengine | Following || -

Gd posts 991 followers 70 following

URBAN Urban Engine

ENGIHE “Bropelling ldeas Forward"

A community of Makers, Thinkers, Doers and Founders basad in
Huntswville, AL

#UrbanEngine

wiww.urbanengine_ org/giving
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Urban Engine is knewn as Alabama's leading ideation accelerater nan-profit
arganization, We welcome all members to exparience the evalution of their ocg Hame
scosystems by engaging with our free community programming, such as The Cg e

Ambition Newsltter that you're currently reading! (Feels like magic in he .
T
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e hope you enjoy leaming more about the greater initiatives of our commd
If you would like to share ideas with us, please reply 1o this email!




Volunteer

Opportunities:

e Host a CWN Workshop
e Mentor for a Hackathon
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Sponsor or Donate COMMUNITY MAKES

Urban Engine is a 501(c)(3) non-profit THE MAGIC HAPPEN.
organization

Humsvll.l.i

MADISON COUNTY

CHAMBER COLLEGE OF BUSINESS
THE UNIVERSITY OF ALABAMA, IN HUNTSVILLE

ST AM i %mrumvs

Research and Technology

WILL.YOU SUPPORT
THE MISSION?

é HuDsSONALPHA

NSTITUTE FOR BIOTECHNOLOGY

mls:;q AEgiS (lﬂm &
multiplier ~  TEcHNOLGGIES

] REDSTONE  Booz | Allen | Hamilton

FEDERAL CREDIT UNION’
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Thank You!

Contact Toni Eberhart, Executive Director: Toni@UrbanEngine.org
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