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Voices of Alexandria
Video



Supporting
Transport
Networks

The Catalytic Impacts of
Destination
Promotion
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6,000+

Jobs

$754 Million

InVisitor
Spending

$300

PerHousehold
inTax
Savings

Source: 2014 Fconomic Impact of Domestic Travel on Virginia and localities, Virginia Tourism Corporation
“Data is based on macroeconomic modeling and provides an estimate of receipts, not an accounting of actual taxes and receipts.



Visitor Spending by Accommodation
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Source: 2014 Advertising Effectiveness & ROI Study, Destination Analysts for ACVA



Contribution per Dollar of Property Tax
(net of Services Provided)
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Source: Alexandria Fconomic Development Partnership
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Marketing

MiXx
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“A World Away”
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Responsive Website

Search

MEETINGS GROUPS WEDDINGS PRESS ROCM

EKTHAI]R[IIHAHY

THINGSTODO RESTAURANTS OLD TOWN HOTELS
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EXTRA 21/2%

A BLOG FOR ALL THINGS ./ ih'm"-.ﬂ'rfr‘]f.ffu':ff IN ALEXANDRIA, VA

THINGS TO DO FOOD & DRINK ARTS SHOPPING VISITALEXVA COM

19 SWEET SPOTS FOR ALEXANDRIA TREATS

Paoio by Jeray Maricey

In Alexeandriz, we sheays have room for dessert. The city is known 25 3@ dream for cuizine with 3 booming restaurant
scene in O Town and off-the-besten-path neighborhoods. And Alesxandria is 3 top dessert destination, with 3 bewvy of
bakeries and swests shops serving everything from old-timey candies to artisan gelato. (Qur frozen treats even
inspired the Washington Post to create an ice cream crawd around Ol Town)

From cupcskes to custard, popsicles and pies, to specisity treats for dogs, in Alexandria they are not Sjust”
dessarts—they are the stuff of swest dreams. Want the scoop? Read on for our roundup of swest snacks in AL

New and Trending
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Visitor Spending in Alexandria (millions $)
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Source: 2014 Economic Impact of Domestic Travel on Virginia and Localities, Virginia Tourism Corporation



Lodging Performance
(% change year over year)
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Occupancy Average Daily Rate Revenue Per Room
Source: Smith Travel Research data July 2014-June 2015 versus previous year; DC Region Competitors include DC, Arlington, Fairfax Co., Prince George’s Co.



Advertising Impact

Return on Investment (City Tax Receipts $)

85 million impressions

7
$171:1 Spending ROl |
$6:1 Tax ROl 4 50% 4
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FY2010 FY2015

Sources: 2010 Alexandria RO/ Study, Strategic Marketing & Research Inc.; 2074 Advertising Effectiveness & RO/ Stvdy, Destination Analysts



$36.7 million in leads
generated @ 7%

$5.9 million in actvalized

revenue

% 7%

Meeting Sales

Actualized Revenue (millions $)
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National/International Press Hits
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Web + Social Media

Web Visits (total)
e 1.5 million web visits

% 37%
1200000

* 57,000 social media 900000 _
followers € 43%
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Travel: A Growth Industry

0.6 1 US Economy (GDP)

Q1 2015
B

L

u US Travel & Tourism
(Economic Output)

Q2 2015

0 2 4 6 8
Percent Growth (Annualized)
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Verandse
Source: US Dept of Commerce, Bureav of Fconomic Analysis /{)f 7=



Travel: A Growth Industry

Q: In the next 12 months, do you expect to spend more or
less for leisure travel than you did in the most recent
12 month period?

Spending ‘

expectations
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35% plan to increase travel spending
Only 11% plan to decrease
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Source: “State of the American Traveler” July 2015, Destination Analysts



MGM National Harbor

- Opening 2™ half of 2016
e Visit Alexandria convening MGM Readiness Task Force
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VlsnAIexundrlaVA com

MEETINGS GROUPS WEDDINGS PRESS ROOM Search

AUTUMN IN AlEXANDRIA
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Minutes from DC yet

A WORLD AWAY

On the Potomac River within eyesight of Washington, DC, Alexandria, VA is nationally

How Will
Alexandria

r WY RN [ R

recognized for its rich history and beautifully preserved 18th- and 19th-century

architecture - an extraordinary backdrop for acclaimed, chef-driven restaurants; a thriving




ew Member Listings — Add Your Conten
DANIEL O'CONNELL'S RESTAURANT & PUB
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WHAT'S NEARBY

112 King Street
Alexandria, WA 22314

[703)739-1124

’ fR

DETAILS
+ Online Reservations
View Wehsite »
+ ITINERARY
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World Cup 2t Daniel O'Connells

Bar and Restawrant.

We are delighted to anmounce that we are

o Showing
The Worki Cup Rugby 2015 Live




e o
Content First Marketing

9 CRAFTY WAYS TO SPEND THE DAY IN ALEXANDRIA
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Michael Kelley

Senior VP, Programming & Business Affairs




Mercy Street :30 second
preview video



Mercy Street 3 minvute
“Green Family” video



| SUNDAY JANUARY 17, 2016

RIDLEY SCOTT DAVID W. ZUCKER CLAYTON KRUEGER DAVID A. ROSEMONT LISA Q. WOLFINGER DAVID ZABEL

EXECUTIVE PRODUCER EXECUTIVE PRODUCER CO-EXECUTIVE PRODUCER PRODUCER EXECUTIVE PRODUCER EXECUTIVE PRODUCER
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“Mercy Street” Inspired Marketing

Partner-created Visitor Experiences
National Sponsorship of 6 Episodes
Virginia Tourism Corporation Promotion
Premiere — November 5

National Press Tours & Pitches

“Mercy Street” Inspired Content Hub

PREMIERES |
SUNDAY JANUARY 17, 2016
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